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- Pablo Picasso
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PIMCORE
WEBSITE

Designed with a sleek and modern aesthetic, the new website reflects
Pimcore’s updated brand identity while providing an enhanced, user-friendly
experience. With a responsive user interface, it’s now easier than ever to
seamlessly navigate the Pimcore Universe and discover all the solutions

and features the platform has to offer. Whether you’re exploring capabilities,
learning about Pimcore’s products, or looking for industry-specific insights,
the redesigned website ensures a smooth and engaging journey.

° Website Teaser Video


https://www.linkedin.com/posts/pimcore_pimcore-activity-7274334293726756865-G2EE/?utm_source=share&utm_medium=member_desktop
https://myoungheejo.com/
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PIMCORE
INSPIRE 2024

Pimcore Inspire 2024 was a design-led experience, blending modern
innovation with the stunning alpine setting of Zell am See. The “Alpine
Expedition” theme influenced every detail, from sleek stage design to natural,
inviting networking spaces. Highlights included a gondola ride to a mountain
lodge, where the event’s visuals seamlessly extended into the breathtaking
surroundings, creating an immersive and cohesive experience.

Pimcore Inspire 2024 Highlight Video
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https://www.youtube.com/watch?v=_AELWtiDPbw
https://myoungheejo.com/
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BUBBLES &
KRAUT

This project is all about crafting the branding for an exciting food business
from the ground up, with a bold, modern, and playful vibe at its heart!

The website is not only sleek but also a breeze to navigate. Taking on this
extensive branding design project, | lovingly handled every design element—
from web to print—with special attention to labeling and marketing materials
for the delightful products and services. This project truly became my most
personal design journey, blending my passion for design with my experience
as a business owner.
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GROW WISR

WisR is a vibrant education and career platform that brings together
passionate and talented Silver Talents with visionary entrepreneurs.
Our clients are looking for a visually engaging platform that radiates
positive energy while embracing a timeless yet contemporary vibe.
Understanding that our main users come from older age groups, we
ensured that navigating the platform is both simple and enjoyable.
To create this inviting experience, we incorporated lively illustrations
and icons along with a cheerful color palette.

Lietz Lindauhamburg
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WEB DESIGN . BRAND AWARENESS

HUMANIZING
TECHNOLOGY

| dedicated my efforts to web design and took charge of the entire project for
Humanizing Technologies. Our goal was to craft a website that beautifully
showcases the brand identity and serves as an inviting platform to attract more
customers, positioning them as a leading reseller of telepresence and humanoid
robots in their target market. Moreover, we wanted to ensure potential customers
could easily access vital brand imagery and insightful information about the
wonderful work Humanizing Technologies does.


https://myoungheejo.com/
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WEB DESIGN . ILLUSTRATION . BRAND AWARENESS

IMPACT HUB
VIENNA

This project is all about creating a website design that’s tailored just for our
client, using the global Impact Hub template as a guiding inspiration. It’s not
just a design; it beautifully reflects a fresh local brand identity and opens up
opportunities for the client to become a key player in their target market.
With this new design, prospective customers get to experience a lively

and energetic brand image, paired with valuable insights into Impact Hub
Vienna’s business practices. The hand-drawn illustrations add a delightful
touch, making the brand feel more approachable and fun!


https://myoungheejo.com/
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GOLDSMITHS
GRADUATION
CEREMONIES

This project was truly one of the highlights of my career! I had the amazing
opportunity to completely redesign the visual identity of Goldsmiths’
graduation ceremonies for 2016. | was thrilled to create a variety of campaign
materials that beautifully represented these special ceremonies. The main
theme was inspired by the iconic mortarboard, which made it easy and
enjoyable to develop additional marketing materials.

Goldsmiths

UNIVERSITY OF LONDON

Graduation
Geremonies

Invitation

Ceremony dates

Wednesday 17 February
Thursday 18 February

myoungheejo.com

Goldsmiths

UNIVERSITY OF LONDON

Gongratulations

and the hest wishes for the future

fromeveryone at Goldsmiths

Graduation Ceremonies



https://myoungheejo.com/
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GRAPHIC DESIGN . PRINT . CAMPAIGN . BRAND AWARENESS

GOLDSMITHS
SHORT
COURSES

Goldsmiths has launched a new campaign that offers distinctive short
courses in fields like the arts, social sciences, business, design, computing,
and more. The communications team devised a multi-channel strategy aimed
at boosting awareness of these short courses and converting interest into
enrolled students. My responsibility was to create impactful messages that
would motivate the audience to sign up and apply for a course, accompanied
by engaging content such as print and digital marketing materials to enhance
visibility for the Goldsmiths Short Courses program.
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Goldsmiths

Study at your local university

From Computing to Cultural

Entrepreneurship, English to
Ethnography and beyond.

Find out what'’s
on offer at:
gold.ac.uk/
short-courses
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THANK YOU!

Let s create something omazing together.

hellojo@myoungheejo.com 2025
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