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GRAPHIC DESIGN . BRANDING . IDENTITY . PRINT . WEB .

BUBBLES &
KRAUT

This project is for an innovative food business branding from
scratch, focused on the bold, modern yet fun identity of the brand.
Web interspace is simple but easy to navigate. As a whole branding
design project, | took care of every design part from the web to print,
especially on labeling and marketing print materials for the products
and services. It was my most personal design project as a designer
who owned the business itself.

bubblesandkraut.com
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GRAPHIC DESIGN . BRANDING . IDENTITY . PRINT . WEB .

PILAT-DANCE

Branding project for a pilates trainer, the client wanted to have
a clean, fresh, modern, and zen look that represents herself. |
was working very closely with the client and offered an overall
brand identity through the concept of the images and graphics
successfully.

www.pilat-dance.com

Pilates &
Cance
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GRAPHIC DESIGN . ILLUSTRATION. IDENTITY . WEB .

GROW WISR

WisR is an education and career platform that connects motivated
and talented Silver Talents with innovative entrepreneurs. The clients
aim for a visual platform that gives positive energy yet is modern and
classic. As the main users are from higher age groups, needs to be
easy to navigate functionally and visually. For this, we used unique
and live-style illustrations and icons with a bright color pallet.

WWW.J rOwwisr.com

Maln Logo / Brand lcon

Lietz Lindauhamburg
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Lego varlztians with tagline

#DFAFI0 ACASDLY

Titillium Wieh Bald (Google Font)
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Titillium Web Regular {Google Font)
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GRAPHIC DESIGN . BRANDING . IDENTITY . PRINT . WEB .

HUMANIZING
TECHNOLOGY

I mainly worked on Web Design and manage the whole project for
Humanizing Technologies. The goal of the project was to provide

a website that presents brand identity visually and can be a platform
having a chance to get more customers as a leading reseller for
telepresence and humanoid robots in their targeted market, also

to provide prospective customers with vital brand image and
information about Humanizing Technologies business operations.

wWWwWw.humanizing.com

HUMANIZING
TECHNOLOGIES

ﬂ4ENEXTTECH
GENERATION

HUMANIZING'S PRODUCTS
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HUMANIZING
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PEPPER
ROBOT

HI! I'M PEPPER
THE HUMANOID
ROBOT.

WELCOME
TO THE NEXT
TECH GENERATION

ACTION BUTTON

MAIN TITLE

WELCOME TO
THE NEXT TECH
GENERATION
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RESPONSIVE

GRAPHIC DESIGN . BRANDING . ILLUSTRATION . WEB . [ sonun
IMPACT HUB
[ Read original article :

VIENNA B

IMPACT labarts nis| ut allgulp
EXPEDITION -

nostrud axsrciotion ullo

The goal of this project was to provide the client with a locally
customized website design based on the Impact Hub global
template which presents a new local brand identity visually and
can be a platform having a chance to be a new supplier in their ) ® e X é;“ >
targeted market, also to provide prospective customers bright 2. B 8 S & & &k -
and refreshed brand image and information about Impact Hub
Vienna's business operations. With hand-drawn illustration,
brought up the brand image lighter and more playful.

vienna.impacthub.net
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GRAPHIC DESIGN . BRANDING . IDENTITY . PRINT . WEB .

GOLDSMITHS
GRADUATION onr
CEREMONIES ongratuiations

and the hest wishes for the future
fromeveryone at Goldsmiths

This was one of the big and exciting projects for me personally.
Basically, it's redesigning whole visual identity of Goldsmiths
graduation ceremonies for 2016. | needed to produce all different
campaign materials for this graduation ceremonies. The main theme
was from mortarboard (graduate square cap) and it was very clear
and straightforward to develop further marketing materials.

www.gold.ac.uk/graduation-ceremonies . .
Graduation Ceremonies

Goldsmiths

tion
Gerentonies

Invitatio

Ceremony dates

Wednesday 17 February
Thursday 18 February
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GRAPHIC DESIGN . BRANDING . IDENTITY . PRINT . WEB .

GOLDSMITHS
SHORT
COURSES

This is brand new campaign which Goldsmtihs offers unique short
courses in the arts, social sciences, business, design, computing
and more. The communications team proposed to implement a
multi-channel campaign to raise awareness of the short courses
offer and a conversion strategy to fill course places. My job was
delivering and impactful creative and messages that give audience
a reason to sign up, and ultimately apply to a short course and rich,
engaging contents: print and web marketing materials to raise
awareness of Goldsmiths Short Courses programme.

www.gold.ac.uk/short-courses

N

N

Goldsmiths

- SHORT
GOURSES .

Study at your local university

From Computing to Cultural Fmd;ut what's
H H on offer at:

Entrepreneurship, English to gold.ac.uk/

Ethnography and beyond. short-courses

Goldsmiths

oooooooooooooooooo

a
A 4
SHORT -

COURSES

From Computing to Cultural Find out what's
Entrepreneurship, English to ;’zlff:éz‘k/
Ethnography and beyond. short-courses
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GRAPHIC DESIGN . BRANDING . IDENTITY . PRINT .

FILMS FROM
THE UNDERSIDE

I've got a great opportunity to get involved and helping this interesting film festival,
showcases political documentaries coming from, and about, almost every corner
of the world. I've been working closely with the team on the ‘look and feel for

the festival, shows a couple of routes and narrowed it down to one final route

that could be applied across all print and online materials. For example, the hero
Image on the website, event listings, Facebook banner as well as the poster and
programme.

www.gold.ac.uk/news/films-from-the-underside

AWT%IIH%%:ASTATE CRIME MINERS SHOT DOWN

REHADDESA 2014,86MIN
NAVIER ROBLES, 2015, 101MIN .

100 MONDAY
30NOVEMBER

WELCOME

1800 MONDAY
30 NOVEMBER

L601
PROFESSOR STUART
HALL BUILDING

TE00 MONDAY
GDECEMBER

1601
PROFESSOR STUART
HALL BUILDING

HALL BUILDING
1900 MONDAY

T T e e m,af Egnmmm
= w501
45 ‘ PROFESSOR STUART
TINETABLE HALL BUILDING
2%

TIMETABLE

MON30NOV
TUE01DEC

WEDO2DEC
THURO3 DEC

FRIOADEC

SAT05DEG

MONOTDEC

TUE 08 DEC

12001400 1400-16.00 16.007.00

Centre for
Postcolonial Studies

Book through Eventbrite at:
centrepostcolonialstudies.org/
film-festival-2015/

Goldsmiths

UNIVERSITY OF LONDON

A FESTIVAL

gFPOLTEAL

pocyM

)

www.gold.ac.uk/news/
films-from-the-underside/

@pococentre
#pocodocfest
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GRAPHIC DESIGN . ILLUSTRATION . PRINT . WEB .

PROJECT MARVEL.
KIMBERLY-CLARK

How Kimberly Clark can harness sustainability for brand success.

The primary aim of Project Marvel was to inspire, engage and equip the Kimberly-Clark
family care team with the commercial opportunities afforded by sustainability and use this
understanding to generate sustainability messages at Kimberly-Clark, Family Care and
Brand level. To full fill this objectives and successful workshop which could engage
Kimberly-Clark North American team, Forum for the Future requested marketing materials:
5 weekly newsletter and 4 info graphic posters.

forumforthefuture.org

. rROJER
Al

s FACT 2: SUSTAINABILITY CAN
0.4 TURN RISK INTO REVENUE A
R

Did you know 63 percent of the water used in production

at Kimberly Clark’s Mogi das Cruzes paper mill in Brazil is recirculated
from other parts of the production process?
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GRAPHIC DESIGN . ILLUSTRATION . PRINT . WEB .

PURE SKY

The goal of this project was to provide Kimberly-Clark and Forum for
the Future with a graphic design for 6 posters and 5 interactive emails
for the Pure Sky project of Forum for the Future which presents project
identity visually and could be an information graphic for having a chance
to give an idea of sustainable approach, also to provide current and
prospective customer sustainable brand image of Kimberly-Clark and
inspirational thoughts and provoking facts.

forumforthefuture.org

L
g WHAT DO | NEED TO DO
EEFORE THE PURESKY DAY?
e
a5 " .' ."'.. “'.'.'_“ .' ".L}”‘.'h"ﬁ 'I,'. -

TO THE PURESKY DAY?

Megiaad b wt® proi on e b= Do

o ' WHAT DO | NEED TO BRING

: [ =] b el T B O e Rl

‘1.._,.{\_‘- T i

2 e’ prmal sagiey ¢ FagEs OF Deeiits of

P Lo dFats g fengen] ot pleami
—_
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ILLUSTRATION . GRAPHIC DESIGN . PRINT.

DHL WORLD

This section is filled with vector graphics used as wall graphics for
the office interior started in London first and on going project, so
every country has different landmark skyline in this style on the
right here. Also this design has been applied to different marketing
materials such as video pack as below.

www.dhl.co.uk

oL EXPRES
x ¥
i * x
* *
* *
* *
x *
& 5
<, &
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%,
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0000
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EDITORIAL . PRINT DESIGN . BRANDING .

DHL
BROCHURE

I've done many different brochure designs for DHL based on their

DRIVING IBM’S
LOGISTICS TRANSFORMATION
PROJECT MADRID

RFI RESPONSE
2 September 2014

12

brand guidelines, these projects always needed to be tailored
carefully inside of meticulously regulated world but also should
be creative and attractive at the same time.

www.dhl.co.uk

—

2015

PRICING GUIDE

P~ )
EXCELLENCE. SIMPLY DELIVERED. =4 A A G —

y 7/ 4

LXPRESS

ROLLS-ROYCE MARINE

RFQ RESPONSE
24th APRIL 2014

y 7/ 4

=)
EXCELLENCE. SIMPLY DELIVERED. == e 7 4

SUPALY CHANV

— By

IMPORTS MADE SIMPLE

In addition to delivering your documents and parcels

HOW IT WORKS

Senice Guide 2015 Import Services

Example - a UK based company importing

20 | senice uide 2015 Sending a Shipment

THE JOURNEY OF A SHIPMENT

After your shipment has been collected by our
courier, it will enter the DHL Express network.

from the UK to virually every country n the world,  goods from Chi S E N D I N G A S H I P M E NT The strength and global reach of our network
‘we can also take care of your importing requirements. iver your shi fely
Your imports are collected by DHL Express in the in il it tir
origin country and travel door to door through our 5 5 .
fully integrated network. Aside from providing All you need to know about preparing and sending a shipment ‘The example below shows how a typical shipment
you with visibility at all times on the status of your The UK importer with DHL Express. is transported from origin to destination. In this
shipments, using our import services offers numerous Eﬁ';m - " ham in the UK and
benefits for you, the Importer, and the Shipper: a shipping in i Geneva in Switzerland.

plem

Asingle account number can be used to manage
all of your importing activity, providing improved
transparency.
LOCAL TARIFF

AS EASY AS

1. PREPARE YOUR SHIPMENT

Wy 1 coutecrion

Wy 2 TRANSEERTONUS

Senvic Guide 2015 Sending'a Shipment

3. PROCESSED AT HUB

:Mrov!t p:ting inhPounds :emng_means wou All shipments need to be accompanied by a Our courler collects . : a
now in advance how much your imports wil shippig nsucton Waybill and any supporting documentation ol Midland:
cost. It also removes the uncertainty created by O by emailandthen 1 required for Customs purposes. We have a range poarns o the ol DL xpress O b at ready for onward travel The
THE RIGHT SERVICE FOR YOU exchange rate fluctuations. Ios 0 D, mport 1 & of shipping tools avalable to streamfine this OHL Sevice Cor e o
GLOBAL REACH T LD process and you will find more information to the destination so that there
i ¢ i You can arrange imports with DHL Express from i i i on page 18. are no delays when the shipment
parcels worldwide, and we've been building  DHL Express offers a range of services to cater T ertont s ot . Sending a shipment with physically arives.
and perfecting our service for more than for all your shipping requirements. This guide of items etc), pinta DHL Express is easy. You will also need to package your shipment
40 years. provides information on our full range of SPEED WHEN YOU NEED IT . Waybill and book a All you need to do is properly to ensure it travels safely through our
services 5o you can determine which service All of our services can be used for imports. . y network. Go to page 20 for some useful tips /
Key to our success is the strength of our global s right for you. DHL EXPRESS WORLDWIDE offers delivery by close H follow these simple steps: plus information about the range of packaging -

network. State-of-the-art sorting hubs in each
region are connected by a fleet of the latest and
i friendly aircraft availabl

There is also a step-by-step guide to sending
; ing fros

ashipment, m preparing
the documentation required through to

Equally important is the density of our invoicing and payment. selactad postcoda areas. Imports are also possibla o o Once your shipment is ready to go, the next stej ir hub i
coverage in each country - we have more within Europe using DHL ECONOMY SELECT. msﬁvssmww:;th;‘ oy a’:mge T lloction. Most caetomors do thie "u'l‘::];“;::l‘:";'m:';‘
than 100,000 employees operating in more Please note that this guide does not DELIVERY TO THE UK OR A THIRD COUNTRY H their DHL Express shipping tool but you can connects with another flight
than 220 countries and territories, all focused  contain information on tariffs and pricing. You can have your imports delivered to any also book a collection by calling our Customer for the last part of ts journey
on delivering the same high levels of service.  This information is available in a separate address in the UK o even an address in another i Services team on 0844 248 0844, to Geneva in Switzerland.
. Pricing Guide, available for download at country. Having goads shipped directly from your v S

it what really rt A dhl.co.uk or on request from suppliers to your customers helps make your Tredipmentis ZADS Our courier will come to your address to collect
shipping expertise of our people. Their knowledge, your Account Manager. supply chain more efficient, reducing inventory deivered by your shipment and the journey to its final
coupled with their passion and ‘can-do’ costs and the cost of onward distribution. e DHL pres inthe UK destination will begin.
attitude, delivers a truly world-class service 5 = =

and ensures that your shipments get to their
destination securely and as quickly as possible.

of business on the next possible working day and,
when you need a shipment delivered to you earlier
in the working day, DHL EXPRESS 12:00 and

DHL EXPRESS 9:00 services are also available to

INNOVATIVE ONLINE SHIPPING TOOL
You can manage your importing activity using
DHL Import Express Online, our online shipping
tool created specifically to meet the needs

will save time by not having to
ing and you don't have to rely on
their shipping partner.

v
e sipenis B
llected

by the mporter.

DHL Express can provide at no additional cost.

2.BOOK A COLLECTION

3. TRACK YOUR SHIPMENT

You can follow the progress of your shipment
atall times using one of the various tracking

D | 4 NETWORK TRAVEL

‘The shipment is flown from

East

idlands Airport to

JE) | 5 DELIVERY AT DESTINATI

by the local DHL Express
<o

of importers. Your suppliers will receive easy LA~ d signed for by
1o follow instructions to help them prepare The UK Importer ZAINS tools avallable - more information on the options the recipient.
- paperwork and book a collection online. isinviced for the available is provided on page 22.
shipping costs n
LESS WORK FOR YOUR SUPPLIERS B

G
/'\ 5. CUSTOMS CLEARANCE

N

d

The shipment is cleared
through Customs and
sent to the DHL Service

2

SUPALY CHAN
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ILLUSTRATION . INFOGRAPHIC .

DHL CONFERENCE

This is back panel design for DHL Supply Chain at Clinical Trials Logistics Conference.
This panel shows basic but important facts how DHL delivery service could be the best
choice for supply chain management in the pharmaceutical market.

www.dhl.co.uk

— " __‘—m-}i___- 1

iy DHL ) E

-%v o & “'"*'. o
; 3%; W = ek

= moat o

L |
' '::.i'_,r..' |

2heutid

CLINICAL TRIALS LOGISTICS

OUR WORLD CLASS DEPOT NETWORK

CENTRAL ﬁ
@ OXFORD @ —

® TORONTO KIEV @
ISTANBUL & — -
® MECHANICSBURG, PA

@ MEXICO CITY

Moscow

——o BEIRUT

-@ TELAVIV

LIMA .—| 's
9 . — ®5A0 PAULO
SANTIAGO &

—®BUENOS AIRES

e MUMBAle & MANILA
LATAM
COLON CITY @ - Q COLOMBO

© BOGOTA

(25)
K A

® SEOUL

APAC
-~ (@ SINGAPORE

AUSTRALASIA i
SYDNEY @ —_

> 85%

GLOBAL VOLUME
IN DHL OWNED FACILITIES

> 10,000

GLOBAL CTL
PALLET CAPACITY

30,000

GLOBAL COLD CHAIN
SHIPMENTS

> 200

DHL DEDICATED
CTL PERSONNEL

Z |

o 5

+*

~C

260

OWNED
PLANE FLEET

~<
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WEB DESIGN . GRAPHIC DESIGN .

THE FALL
TAKES OFF

Five Trends for The Fall

This is a seasonal theme photo gallery, has trawled the tearsheets,
scanned the trend research, and taken notes from the creative
superbloggers. Although it demonstrates Autumn season but it's
over your expectation and more interesting than you expect. These
five trends are very individual and cover all trendy sectors around
you. Following this basic idea, visual design has modern and classic
magazine look.

wWWw.imagesource.com

CREATIVE FLOW,

THE FALL
TAKES OFF

IN THE FLOW

Whila thorn & a big frend
towards pholography that looks
under-produced, nake
‘instagram-tastic’, there are
certain frencs that demand the
exact opposite. Communicating
technology and connecton
simply and quickly. regquies
Imagery thal weializes the
wded ol fow'  To a public who
ara usad 10 the touchscresn
expanancas, slidng fingars
across the phane, this saries
of images dalivers that samss
of mobie, Nlusd, tactile
connection, And il speaks 1o
the ever-inspirational idea of
cribraty

TRENDS

THE FALL

¥as thara will ba leaves, yes thend will ba browns, yes thar vl ba hanvests and fruits,
bt this. Fall's imagary will be soco much mare! Cur 156 Craative Inballigance wnit hawa
trawled the tearzheets, scanned the trend research, and faken noles fram the creative
superbloggers. The result is these Five Trends o take nole of for your visuals this Fall

FALL SUPER-HERO

I L@ bird? ks it @ Plana? No its
Average Joe and Josephnal” As
i US Presadental Elethon looms,

thes meda will be seesing the
Image that persanifias everyrman
Anti-panking sentiment. camtimuing
news around “white-collar” crime
and the ongaing Craf trend
[SynoHTRoUS wilh handd-6n")
fmesaans hat akongside the cngoing
dessite to see Tenl peopls in
advertsng imagery, we will abso
500 the emesgence of “Blue Collar
Posson!” Ouenalls, hardhat and
tacils will bacom signals of honesty.
trust and intexgrity.

nr

45/3!1?1 7 IN MOTION

Whie the Clympics may grab the headlines
what will be grabding the publc imaginaion
come September will be the exiraordinary
feats of the Paralympians. The imuge of
these men and wormen, wilh and without
prosthotics, i a visien of the Super-Capable.

Olymipic motio avey, singls, day — Fasiar
Highar, Strongas

AMERICAN TRAVELOG 3

Agide om “Blue-Collar Ferson!” nght-up 1o the end of the year
amar advesisers will plug inbo dasss Amencana, with fhe
Imayesidneams ealied i Sround the eaction heap-ia

Fumarican muals (Spons), Amencan places (Dners) Amencan
traved [roads, Land marks) sman brand communications will play
off the appaal of icoris image Amarncana - regged ndividuakem
frontier spiril and community

=

BIG AND BOLD FASHION 5

Dhdn't the B0s revval come and go
already, | hest you eay It came and
wient, and came back halding hands
with the 303 revival But it seems the
fashionistas ane noslalgic for both,
Stephen Mesel's 80s shoot for the
Balencisga collechion i all angular
shylings. graphic |4 ]
symmetry. Jeremy s
Lok Baok achoing mid-pariod
pychecalic Prince. Bold colors, big
brash prints, analog-style graghics.
And Eile Collactions AW 212 cite
tha Purpile haro as “a massive
influence this season.” Whatever the
style, come the Fall, the catwalk
takes over.
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BRANDING . WEB DESIGN . LOGO DESIGN . PRINT DESIGN .

IDENTITY

This is a campaign to promote new product, Cross-Media.

The innovative Cross-Media collection partners high quality still
images with matching, web to broadcast quality motion clips, for
visual consistency across all digital and print media. "

In house design team at Image Source created imagined lifestyle ®
brand, called ‘Identity’. We picked one collection from new products

and demonstrated to the clients how they can partner still images

and motion clips for a visually consistent multimedia campaign. We

created whole new brand from the logo to website and also a usage

video. TR A N [@[M

wWWw.imagesource.com
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PHOTO MANIPULATION . PRINT .

CREATIVE
WALL

This is an interior graphics for vibrant and welcoming office
environment. All the images were sourced from their library
and manipulated with cut-out photo elements because it's
for photography agency:. It should be creative and up-lifting,
| used many colourful images and created imaginative and
surreal scenes. Working with other in-house designer, we
produced 5 large wallpaper digital print stickers.

wWWwWw.imagesource.com
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PAPER CRAFT . GRAPHIC DESIGN . PRINT .

AMERICAN
APPAREL

One of the finalist of American Apparel Print-Shop
Design Contest.

It's called 'Re-shape the Soul, inspired by Kandinsky.

‘Color directly influences the soul. Color is the
keyboard, the eyes are the hammers and the soul is
the piano with many strings. The artist is the hand that
plays, touching one key or another purposively, to

cause vibrations in the soul” - Kandinsky

| played with cutout colour paper on the first stage,
then shape alphabet ‘A that represent American
Apparel using different color and shape paper pieces
collage.

www.americanapparel.net

m
&

Front
11"%13"

Back
11"x13"
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PAPER CRAFT . GRAPHIC DESIGN . RETOUCH . MARKETING .

THESE FLOWERS
WON'T WILT

Make your own 3D Pop-Up Valentines Day card!

The idea is based on pop-up flowers, which has personal touch and never fade
away. Also, it should present various images as it's for clients of stock image library,
so | combined many colourful flowers, bird and butterflies. Although they are
photographs of real objects, it needs some interactive part and giving some depth
among the cutout elements, the plain papers became a real bunch of flowers.

wWWwWw.imagesource.com

To moke your pop-up Valenfine™s cord,
follcw the nsdruchions bolow or
s ot ‘How-To' video guide [

Step 1

To begin, print cut this poge on any
piain Ad or A3 paper. ihva hecvier
the better.

Step 2

Corelully cut oul the popup pleces
following the edge of the imoges
[A.B and C) and scid black box ne.

Step 3
Take oll ihree POD-UP pieCes.

Step 4
Toke piece =A™ and Told ihe sides
Back 1o Ihe centre fold cames up
towards you,

Stop 5
Lay the piece on o flal surfoce and
Tkl i he kaweisr rigint tab

Slop &
Fold up the lower fight tab. Sat the
piece atide.

Stop 7
Fold the cord in hall along it's centre
and opan Up again,

Step &

Put 0 smol omount of glue along the
upper bvo glue areas only, Do ot
put glue on the lower glue areas yet.

Hep ¥

Take peece “A" and align over the
glue areas and press onlo the cond
The pop-up piece will ky against the
cord when it is in position, Let dryl

dep 10
foke plece “B” and fold the small 1ab
bock.

Step 11

Take hald of bath sides and fold them
up oward you 10 he cantré bacomes
avalley,

Step 12
You will be inderting plece 8" infe
piece “A” that & aiready giuad fo
the cord.

Step 13

Starting from the left side, begin
irnaring piece 87 inlo pisce “A” ot
shawn. Make wie imall 1ab on plece
“B" i stil folded up ond you can see I,

Step 14

Carehalty bring dewn the right side of
piece "B ol e way down into piecs
A" Fold the small tab with fhe ghue
over onlo plece “A" ond press, Let dryl

{

Slop 15
Toke plece "C™ and fold the sides
back s the cenre fold comes up
fawands you

Step 16
Lay the plece on o flat surface end
Pl wp e kower lelt tob,

Slep 17
Fold up the lower dight tab,

Slep 18

Fut a small amount of gle along the
lower bwo glue areos. Take plece “C”
and abign over Ihe ghie areds... and
press onto the cond.,

Step 1%
..and press onto fhe cord,
The pop-up piece will lay Aot ogainst
e cordd when it & in podition, Let deyl

Step 20
Your pop-up card i complete, just in
firna for Vialanting's Day!
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PAPER CRAFT . ARTWORK . MARKETING .

WINTER
WONDERLAND

‘Design your own Winter Wonderland.

This is Social Media marketing, a part of seasonal promotion for Winter
Holiday. Offering a printable PDF with instruction, people can make their own
Christmas ornaments and share this playful craft with their friends and family.

Also we photographed actual cut-out paper craft and provided desktop
wallpapers as additional give-away design element supporting promotion.

WWwWw.imagesource.com
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